State emerging as glocal economy,
preferred investment destination

Adil Zaidi

ttar Pradesh has
transformed s
peonomic Tands-
CHPE 10 Emergs
ns the most pre-
ferred Investment destination
and fastest prowine swEte e0n
nomy in recent years. One of
it blgeest achlevements has
been the change in perception
Following the principles of go
od povernance, the state has
drastically improved its fms-
ge oz a policv-oriented invest-
ment destination while gat-
ning investors’ confidence,

Investment destination

UP implemented over 500
reforms leading toa quainm
fump af 12 positions (o secure
thesecond mank intheGovern-
ment of India's Business Re-
form Action Plan rankings.
Uttar Pradesh also Jumped se-
ven positions to rank sixth in
Indlinn on  ‘Logistics Ease

Avruss Different States" sur-
vey Assuring seamless con
neciivity has been anothor
IMAIFSTIeEIn ?Igi'IIIJH. B LIENS-
form the state's inheront dis
advantage of being a land
lesckied state

Today, network of cxpress
ways 1s connecting the promd-
nent hiubs aeross the state, TP
has become hotspot for upco
ming fingship projects for
multi-modal connectivity in

BY INVITATION

Inidia. Oneof thecowtry’s1ar
Btak Internation:l .'I.]I'iJIII:T 15
alsocoming upatbewar Hwil
soom be the anlv state 1o have
(e International airports in
the coumery. With a polleyv-ba-
st povernance approach, Ut
tar Pradesh povernment in
troduced more than 21 policies
and land reforms (o suppor
nesids of inwvestors,

A government-facilitated
investment attraction of aro-

und Rs 3 lakh erore (since FY
2017, including the implemen:-
ied MoUs signed doring UP In-
Vestors Summit, 2018) 15 a ws-
timony of the smte’s pro-acti
veness towaris investor facili-
tatiomn. It has also been one af
the most resilient states post
Covid-18 in terms of investar
attractlon

Glocal approach

UP is now ready to envi-
st a future wher fFean com-
pete glohally on certain aress,
whichwould entail aggressive
reforms, fastpaced Imple-
mentation, and regular moni-
toring. One such areq can be
the iransformiation of agrleul-
tire sector to beeome a global
agri-produce ok

UP may ook into ‘ease of
doingfarming’. It mustonahble
single wintow system for far
mers along with a tech-enab-
ledd real time platform o galn
marke: knowledge Farmers
st be indueed tomeetquali

ty assurance standards and
provide decentralised market
ALOESS,

Branding imperative

Another Koy area would be
branding isselfl as a preformed
destination for world's religio
s tourism. The state, with o
large talent pool In India of-
[ers respite combined with in
clustvity As66% of Lthe state’s
total population size of 240
million is under working age
group (1860 vears), It is one of
India's youngest state With
el b agee of 20 vears

The state needs right
brand positioning In global
markei to highlight fis skilled
labour foree. To enaldle this,
globally oriented sKill deve
lopment proprammes must be
promoted.

(Thewriter is parfner &
lecder; Evonomic Develop-
et Advisory, Covernment
ernel Puchlic Sector, EY India)
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Guests attanding the sessions of TOs Destination Uttar Pradesh Conclave on Monday



