Make in India
goes global with
Maha Kumbh
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Lucknow: The ongoing Ma-
ha Kumbh in Prayagraj,
spanning nearly one-and-a-
half months, is set to elevate
Brand UP globally, an official
spokesperson said.

“With top Indian compa-
nies investing Rs 30,000 crore
in marketing, the Maha
Kumbh is set to boost Uttar
Pradesh’s global stature,
The exposure will expand
markets for Indi-
an and local pro-
ducts, advancing
the ‘Make in In- &
dia’and ‘Vocalfor =
Local’ visions,”
hesaid.

Mentioning
that the Maha
Kumbh featuresa
grand exhibition
of ‘One District One Pro-
duct’ (ODOP) spread across
6,000 sqmt, the spokesperson
said that it showcases many
Gl-certified products, high-
lighting UP’s rich cultural
and geographical heritage.

“Visitorscanexploreadi-
verse array of items, from
Kashi’s iconic thandai, lal-
peda and Banarasi saris to
Gorakhpur’s terracotta,
Mirzapur’'s brass utensils,
Pratapgarh’s amla products,
and more. These unique cre-
ations are attracting wide-
spread attention and being
purchased by attendees,
with the MSME department
projecting a business turno-
ver of approximately Rs 35
crore during the event,” he
said.

This focus on GI and

ODOP products ensures that
artisans and craftspeople di-
rectly benefit from increa-
sed sales and long-term de-
mand for their goods. “The
Maha Kumbh has also provi-
ded a platform for other sta-
tes toshowcase their vibrant
diversity, heritage and cultu-
ral traditions. States like Gu-
jarat, Madhya Pradesh,
Chhattisgarh, Andhra Pra-
desh, Dadra Nagar Haveli,
Nagaland and Leh have ma-
de their mark
with colourful
displays in their
respective pavi-
lions, further en-
riching the
event's cultural
mosaic,” they sa-
id.

The Yogi Adi-
tvanath-led govt
has driven this transforma-
tion with initiatives like the
ODOP scheme to position UP
as a global brand since 2018,
the spokesperson said, ad-
ding: “The scheme has suc-
cessfully spotlighted unique
products from each district,
revitalising the lives of arti-
sans and their families thro-
ugh branding and market ex-
pansion.”

Stating that demands for
products like Siddharthna-
gar's Kala Namak rice, Go-
rakhpur’s terracotta art,
Kushinagar’'s banana-based
items and Muzaffarnagar’s
jaggery in domestic and in-
ternational markets have
surged significantly, he
stressed that success of
ODOP has inspired govt to
expand the scheme.



