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Branded Hotels See Room for Growth at Religious Spots

Shift in traveller profiles and rising demand for good quality accommodation key driving factors for the industry

Anumeha Chaturvedi

New Delhi: Hotel chains are ram-
ping up their focus on religious
destinations with significant
additions inroom supply pipelines.

With a shift in traveller profiles
and rising demand for good quality
accommodation, branded hotel
chainsare increasingly recogni-
sing the potential and expanding
their presence in this segment, said
Mandeep S Lamba, president and
chief executive (South Asia)at
hospitality advisory services
provider HVS Anarock.

“Asof early 2024, there were app-
roximately 5,700 branded hotel
keys across major religious desti-
nations, with an additional 4,700
keysexpected to be added over the
next four tofive years,” he said.

“Notably. in the calendar year 2024
alone, of the over 45,000 branded

keyssigned, nearly 18% were in
religious destinations, taking the
total pipeline for these locations to
asignificantly higher number,” he
added. In an interview with ET this
week, Indian Hotels Company
managing director and CEO Puneet
Chhatwal said the chain is ramping
up its focus on spiritual and re-
ligious destinations througha
“multi brand strategy”, with
plans to open 2,800 rooms
across brands inlocations
such as Ayodhya,
Hampi, Vrinda-
van, Ujjain, Pray-
agrajaswellas
Makkah in the
next three to
five years.
Nikhil
Sharma, MD
and area
senior vice
president, South

\k have 10 operational properties in

Asia at the Radisson Hotel Group,
said the chain is doubling down in
Varanasi, Katra, Amritsarand
Nasik given the demand in these

markets and would be opening new

hotels in Ujjain, Prayagraj, Guru-
vayurand Puri, adding more than
1,000 rooms.

“The pipeline in spiritual destina-

tions isstronger than the previous
vear,” Sharma said. "Currently, we

spiritual destinations like Ayodhya
(first branded hotel to open before
the Ram Mandir opening), Var-
anasi, Amritsar, Vrindavan, Katra,
Nashik, Thrissur and Pondicherry
(Auroville) with over 1,300 operatio-
nal rooms,” he said.

Ovosaid this month that it will
add 500 hotels at major religious
centres tosupport the govern-
ment's programmes to boost spiri-
tual tourism in India. The expan-

sion will foeus on popular pilgrima-
ge destinations such as Avodhya
Varanasi, Prayagraj, Puri, Harid-
war, Mathura, Vrindavan, Amrit-
sar, Ujjain, Ajmer, Nasik and Tiru-
pati. The company said it plansto
add more than 150 hotels in Ayvod-
hya, making it the “focal point of
theexpansion” as demand for
guality accommodation is growing
after the opening of the Ram Temp-
le last year. Pilgrimage destina-
tions accounted for more than10%
of MakeMyTrip’s total room night
bookings in quarter-three of finan-
cial year 2025. The company said on
Thursday that tosimplify the
identification of the stay, Make-
MyTrip is introducing ‘Loved by
Devotees’, a curated collection of
over 450 hotels and homestays
across 26 spiritual destinations.

Lamba of HVS Anarock said
several cities are at the forefront of
thisexpansion.



