Mahakumbh 2025: How mega fair turns into a marketing
bonanza for Coca-Cola, Amazon, Dettol & other top brands

Mahakumbh 2025: The Mahakumbh is set to attract ever 400 milllen wsitors, tran ing it into a g far
brands ffke Coca-Cala, ITC, and Dertol With i ) i fes aim to connect with milions while promating
social and environmental inftiatives
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Mahakumbh 2025: Over 400 milllon visitors expected during the 45-day event at the confluence of the naly rivera in Uttar Pradesivs Prayagra)
have turmed the ongoing Mahakumbh inla a marketer's dream, Mo wonder big brands are pouring crores of rupees 1o boost visibility at the once-a-
twalve-yaar fair,

From Fagt-Meving Consuner Goods [FMCG) companies to banks and startupe, are uging beet practices 1o markat their
brands a1 the fair that began on January 13 and will continue until February 26

Held over an area of 4,000 hectares, the Mahalumbh 2025 promises 1o be a bigger money spinner than bafore. Utter Pradesh industrial
development minister Mand Gopal Gupta Nandi has estimated that Prayagral, eardier known as Allahabad, would earm over 22 lakh crone in revenue
from the ‘Mahakumbh 2025,

Top brands, including Dettol, Dabur, Pepsico, Coca-Cola, and corporate houses such as TS and Rellance have set up camp ashrams, lined up their
products, and are distributing semples and relreshiments, 2 repoet by news agency PT) said

It's pracisely due to the grandeur of the fair that brands are estimated to spend about 3,800 crore on advertising and marketing around Maha
Kurbh 2025, according to brand strateqy experts, Times of i reportad.

Serne industry estimates project brands Lo Fvest arownd T1,800- 2,000 crore in advertising campalgns across platforms, utilising artificial
intelligence {Alj-driven themes, LED cutdoor screens, virtual and mobile apps, accerding to news agency ANS.

Reliance Consumer Products Ltd (RCPL), the FMCG arrm of bil Mukesh Ambani-led Rellance Ia offering services and product
availability of its consumer products to snhance the pilgrim journey,

“This will mchude providing essential refrashments to ensure pilgrims remain hydrated and energisad during their spiritual quest. Signage and

directionat boards are also being Instaled to asslzt pilgrims with clear, easy-to-read signages and branding to navigate tha vast expanze ef the
evant smacthly,” RCPL Chief Dperating Officer Ketan Mody was quoted as saying in the BTIreport,

FMCG Brand Promotion

ITCs FMCG brands including Bingo and Mangakdeep, for exarmple, are cing the 2025 1 nact with the masses
through experiential initistives at the maga event.
“The auspicious Mahakumbh Mela this year is set 10 be & unigue spiritual, economic and cultural effering i for

brands to engage with consumers through unigue interventicns. For example, through its consumer conrect initiative, Bingo! will bring the local
cultture of Uittar Pradesh ta ife at the brand's activity booth with inltatives such as creating reels on famous focal sange using traditonst props and
offering fusion dishes that blend the State’s signature flavaurs with Binge! Tedhe Medhe” an ITG spokesporson said in a statement,

Similarly, ITC's agarbatti brand Mangaldeep presents devotees with initiatives that resonate with the essence of devotion and spirituslity central to
the Mahakumbh.

“This onee-a-12-year festival represamts a prime mament for ITC's brands to connact with millions, tending tradition, culture, and meaningful
‘consumer interactions into this iconlc gathering of devotess,” the spokesperson sald.

Mest companies are leaving ro stone untumed 1o geab eyeballs for thelr products. Some have installed hoardings and banness publicizing thelr
brands while others have sel up product booths ensusing adequate supply of products during 1he fair.

Dettol Banega Swasth India campaign

FMCG brand Reckitt, through its Mag ship hygiens brand Dettad, is supporting nearly 15,000 saritation workers by providing training programmas
&nd making soaps accessibie to them at Kumbh. The company s also deploying heslth and fyglene volunteers across all 25 sectars of the Kumbh,
olfering an-ground support and guidance o the pilgrims under the sampaign Dettal Banegs Swasth India.

“At Reckitt, we befieve that the heaith and well-being of communities are the foundation of true progress. The Mahakumioh 2025 provides 2 unigue
apportunity to embed hyghene practices into ene of Indis's most culturally significant svents, Gauray Jain, Executive Vice Pregident, Reckitt - South
Asia, said in & statement.

The last Mahakumbh held in 2013 generated a revenue of around ¥12,000, The Kumbh Meia 2018 generated #1.2 lakh crore, according to a study
by the C of Indian ndustry {CH). activities ‘with the Kumbh it for over 6 lakh workers in 2019
across various seclors,
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Mahakumbh 2025, The company has initlated sustainabikty campaigns like ‘Maidasn Saat at the event venue.

Maidaan Saaf by Coca Cola

"Mt Coca-Coda India, we beliave in the power af 1o drive change. These how recyeling can help ranstorm
digcarded items into valuable resources Through Maidaan Saal, we aim 1o unite milions of visitors in collactive 2ction 10 halp reduce wasts,
reinforeing our commitment to supporting waste menagement systems that halp ensure product packaging has a second life,” Devyani Rana, Vies
President, Coca-Cola India, said in a staterment,

Arother food and beverages major, PepsiCo, has introduced its brands Mountain Dew and Sting at the fair. The company has instafled 2 30-foot-
tall Mountain Dew bottie the area far and ensuring better visibility and over 500 charging points unger it
carbanatecd anergy drink brand Sting

“Eting is also electrifying the Mahakumbh and keeping the levels high by introducing towers with over 500 charging points to recharge devices on
the go - proviging much-neaded for pligrims 1he event. Fur the brand's with electric vehicles ensures
clean and convensent ravel Tor visitors,” a PepsiCo spokesperson told news agency PTI

Digital Payments By Banks

Bank of Baroda has been working towards at for the i of devoteses, tourists and

merchanta,

“hs the world's largest public gathering that will attract a wide cross-section of people, the Mahakumbh presents a unigue oppontunity for brands,
This &5 especially so for banks, given the importance of providing seamless access to banking and payment services to the millions of devotees and
taurists that will congregate st " sald Vi Sar head, and branding, Bank of Baroda.

E-commerce giant Amazon India has launched a enique initigtive where they will upeycle their signature cardboard packaging boxes into porfable
beds, aimirg to provide howrs of comforteble skeep for attendees.

“At Arnazon Indle, Innavation |3 at the heart of our mission to poasitivaly Impect the communities we gerve. Dur associstion with the Mahakumbh
Meia emanates from this commitment, said Pragya Sharma, dirsctor of Marketing at Amazon India.

*We strive to bring convensence, comfort and care to our customers evary day through our iconic Amezon boxes, recognised by millicns as a
symbol of refisble service. By reimagining these boves as beds, we saw 3n opportunity to address a real need for the event's sttendees,” Sharma
said



