‘GREEN MOVE’

Govt plans to replace
traditional hoardings
with electronic ones

Draft of Advertising Policy-2025 to be
presented bfore the Cabinet forits nod

EXPRESSNEWS SERVICE
LUCKNOW, APRIL 23

THE DEFARTMENT of Urban
Development of the UP govern-
mient has proposed to replace tra-
ditional methods of advertising
suchasflex banners, posters, and
painted hoardings, with digital
and electronic signages.

As per the draft of the new
Advertising Policy-2025,which is
set to be presented to the Cabinet,
the focus on digital medium is
aimed atenhandng revenue gen-
erationwhile promotingenviron-
mentally sustainable advertising
practices across thestate,

“These modern advertising
mediums will be gradually in-
stalled acioss all districts, ensur-
ing that advertisements are
broadcast incompliance with es-
tablished regulations.

This initiative is expected to
serve a dual purpose—signifi-
cantly increasing departmental
revenue and contributing to
cleaner, greener, and visually ap-
pealing urban spaces. By replac-
ing traditonal methods such as
flex banners, posters, and painted
hoardings, which contribute to
non-biodegradable waste and en-
vironmental degradation,” anof-
fidalinvolved indrafting the new
advertising policy said.

Officials said that digital and
electronic hoardings minimise
ervironmental pollution and of-
fer advantages like reduced pro-
duction costs and energy con-
sumption—up to 70% less than
conventional lighting systems,
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Digital banners consume
less power, said officials

These LED-based displays will
enable the broadcasting of high-
quality while enhanadng the aes-
thetic appealof public spaces, they
added, The policy also includes
standardized guidelnesforadver-
tising durations and rates,

Aprovision hasbeen madeto
reserve five minutes per hour of
advertising for government and
municipal social messages,
Additionally, one day eachmonth
(upto12daysa year)will be allo-
cated for the free broadcasting of
public interest messages.

Inemergenaes, provisions un-
der the Disaster Management Act
2005 willenable imely dissemi-
nation of essential information.

Interms of revenue, the de-
partment has set a tarzet to dou-
bleits advertising income over the
nextfiveyears. In2024-25, adver-
tising generated Rs 78.9 crore,
which is projected to rise to Rs
158.7 crore by 2029-30. “Digital
advertising is expected to be key
inachieving this milestone by re-
ducing operational costs and
streamlining ad deployment
through an updated rate list and
impmoved regulatory framewor,”
anofficial said.
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Govt to link

7,500 rural
groups to silk
production

Lucknow; TheUttar Pradesh gov-
emment has set an ambitious
target to boost silk production by
connecting 7,500 rural groups to
the State Rural Livelihood
Mission in the 2025-26 action
plan, an official statement said
Wednesday.

The state government has de-
vised afocused strategy for inten-
sive implementation across 15
districts during this finandal year,
it said. These districts will get
support for training, adopting
modern technology, and finan-
cial assistance to help silk pro-
ducers compete globally.

An agreement has already
been signed between the State
RuralLivelihood Mission and the
Silk Department to increase
wormen's participationinsilkpro-
duction. Under thisagreement,a
target has been set to connect
50,000 members of 5000
women's groups with silk pro-
ductioninthe next five years, the
statement said. Seeds, equip-
ment, and marketing support will
be provided to the groups assoa-
ated with silk production, which
will helpincrease their income. It
will also help promote silk pro-
duction under the ODOP (One
District, One Product ) scheme.

For making the state self-re-
liant in silk production, Chief
Minister Yogi Adityanath has
launched the Mukhyamantri
ReshamVikas Yojana this year. PTI
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