Tiles Y FTEHT H dac

mmﬁaﬁﬂmm&maﬂwmm&mﬂmmﬁ

Zd Y w1 [ Wl § #en
TEA 5 T €1 FO A 56 U
sifafi =9 % w9 4 | 2w 2
AfFT 3T 9 I @ OF 9
wWEY § 959 = 17
= AU 29T 39 IS F
W § agei- & =ad8 aiE o
it B S 21 IEH O
T B SO A €, A B0 W U O
TE] T FO FG 2, 5 AT A B
T S E F14 9 ¢ | SR O Ay |
FerETo &, o= et 3 T 2 o0 v
O 320 H geaiel (A1 2 | SO 37 3T
ure et fasm & # Ted of eiR e 2, @
o fadm =i = = § vEe 3T 9
T Eiel T § | 3ufen T B o s
A =G T TN N e 2

ST & AT I e

el | | A s S A Fa
TEH % WY-TY S faistaar § e
BT SEHYTCTAT 1 AT o1 TR T €
o w9 § enT wew 3 we-2n
WIEHT T T T § Heg F1 6 aga 9
I BT YEAT F € SR A IF F -
TER SiA 4 7ed 50 & | R, Sig-ord v Fwd
&, 39 QUiERIoTR SAaEE & fofy 19T
Witrerg =1 forear 1A & =) § JEE 9F w1

T |
Harvard
Business M TmElHEEH
Review WY IF Fl H g 9
e 1 TR 3 39 i

| S TG (o SN WE ST qUiRTers
= B B T e 5 2 WY I
TN, gHfeem &1 fF 08 o TR €, St 20es
iR ¥ & TE # | sefa s v W O
T F fEAU 2 v W AT e S i
Y I FL

B FEE &% 90 % aGn ¥ 1e

el 9 @ WE TRV 99 F o 2R

A A H TEHL FO Hewd HEA B | FAH

TEel 3 A9 ViR & UIEYEE B9, §HE
oG TS Fi YT FL | ATH] T TR
& 2197 9iEF =1 Y 9T SEaT 9 O |
AT S T 2 | A1 2T e ey
Tl T 9T THI-IE T

B T+ 5 § 99

ST SFEEE FI =9EH F U §, FHSE
TYEAT T fo=r &1 0 e S F44
F =g off e v § e fem? Sem
= S 4 B, ViR 1 FeieR @ 1@ o A
R &3 | e W S9e Ufieg | 21 e
T Vies W AMEE A | e ey fuife
¢ 3 afE FEYR ® S S5



